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Figure 4: Preferred Information Source 
(Percentage of Respondents) 2  

1 Other Sources Include: News, Somali TV 
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Introduction 

When lockdowns began as a result of the COVID-19 pandemic in March 2020, Islamic Family and Social Services Association (IFSSA) partnered with 
the Edmonton Social Planning Council (ESPC) to deliver a survey on the needs of clients in the social services sector.  

Working collaboratively, ESPC and IFSSA prepared survey questions jointly and conducted the survey through Survey Monkey with translation and 
data collection support from a team of IFSSA volunteers. Overall, 68 respondents replied to the survey, 6 responses were removed from the 
analysis because they did not wish to be in the summary, making a total of 62 respondents for this report.  

Findings 

 

 

 

What Does This Mean? 

While just under 20% of respondents had partial knowledge, no knowledge, or an uncertain amount of knowledge on COVID-19, 32% did not have 
the resources required to practice physical distancing. This means that there are clients who are knowledgeable about how to protect themselves 
from COVID, but still struggle to be able to follow the restrictions due to other barriers of access. 
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Figure 3: How do you Access Information on 
COVID-19? (Percentage of Respondents) 1 
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3 45% of Respondents faced at least 1 issue outside of these categories, any category with (>3) responses was included in the chart. There are a total of 20 other categories including, 

but not limited to: Large Household, Lack of Physical Activity, and Public Transit Barriers.  

What Does This Mean? 

Though just over 45% of respondents claim their preferred information source is government sources, in actuality respondents are equally 
consuming information from social media sources and government sources, alongside friends and family and other Sources like home language 
news channels on television.  
 

This provides valuable insights for Governments and other non-profit agencies looking to communicate information to Islamic community 
members. One important piece of information is that it can be useful to have mixed-media sources for providing information. It is also essential to 
consider that social media sources could include sources like YouTube videos in the native languages of participants. This means if governments 
and other agencies wish to share information that will reach migrant clients, it can be beneficial to ensure that translated information is available in 
an auditory format so that people can listen to the information if they are unable to read.   

 

 
 
 

What Does This Mean? 

Currently, the top challenges for IFSSA clients are feeling lonely and trapped (58%) as well as mental health concerns (47%). These results call into 
focus the desperate need for mental health supports and access for clients, and are particularly telling due to the fact that for many of IFSSA’s 
clients the topic of mental health can be taboo. These results also call into question whether agencies have been over-focusing on food security as 
a primary concern rather than looking at the complete resources clients would need to face the challenges of the pandemic. While it is indeed 
possible that protective actions early in the pandemic have allowed food access to be less of a concern now at 32%, it is also an important call to 
both agencies and funders to look to be more flexible and adaptive in their services, as well as to give a keen focus towards mental health 
resourcing and social supports as a core part of their services moving forward. 

Conclusions 

This study brought forward key issues such as the importance of increasing mental health access for marginalized communities, reconsidering 
communication strategies from governments towards immigrant demographics, and ensuring we look at the holistic picture of clients when 
designing supports. The original hope for the research was that it could be done across Edmonton with shared questions throughout the social 
services sector to better understand the pandemic and emerging issues for clients as they arose. While the survey was carried forward this time 
solely by IFSSA, there is hope in the future for cross-agency cooperation on research. If you are from a social services agency and would like to 
partner in future research projects, please contact Omar Yaqub at omary@islamicfamily.ca. 
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Figure 5: What are the Biggest Challenges You Face? 3 
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